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The Quinquennial Tile Award is the
International award conceived by
Fincibec Group and dedicated to all
those who, in various ways, have
created architectural and design
works using products from the group’s
3 brands: Monocibec, Century and Naxos.
Visit the website www.tileaward.org
and send the required material by

THE
QUINQUENNIAL
TILE AWARD

31 March 2018. The top five will receive
as a prize a “Round the World Flight”
ticket to make a trip around the
world, stopping in some of the most
important international metropolises
of design and architecture. The first
prize winner may also bring along a
guest. Registrations are open, we are
waiting for yours.
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CERSAIE, WORLD.
Andrea Serri
Editor of Cer Magazine Italia
and International

If there’s one thing that always strikes people about Cersaie - whether
they are attending for the first time or have been taking part for years - it’s
the sheer international scale of the exhibitors and visitors. While this might
seem perfectly normal to inhabitants of metropolises such as London
or New York, it is much less so in the case of Bologna, which for a week
becomes the world capital for the represented exhibition sectors.
This 34th edition of the show maintains - and significantly improves on this tradition. For the first time ever, the number of countries of origin of
exhibitors has passed the 40 mark (43 in total), ensuring more extensive
and comprehensive global coverage than ever before. At the same time,
international visitors hail from no fewer than
170 countries worldwide and make up around
half of the total attendance of more than
100,000.
This international scale, this global dimension
that we live and breathe for a week, allows
us to present to the world the aesthetic
and product trends that originate in Italy
while at the same time gauging the reactions and feedback offered by
such a diverse and cosmopolitan audience. The show is a unique global
platform, a place where dialogue and interaction – the driving force behind
all human endeavour – provides a clear idea of which of the proposed
offerings can look forward to future success.
At the same time we must take two key factors into account: the
awareness that the Italian ceramic industry is the world leader and must
therefore compete primarily with itself; and the conviction that each goal is
merely a milestone along a road that never ends.
This is our history. But it is also our future.

With exhibitors from 43
“different
countries and visitors

from 170, the Bologna show has
a strongly international flavour

”
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Reintroducing a wood looking effect incredibly
true to the original, now also available in a
classic parquet size.
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MAPEI

FINCIBEC GROUP

EXPANDED MAPEI BENELUX S.A. FACILITY
IN GRÂCE-HOLLOGNE OPENED

RESPONSIVE WEBSITES WITH A WEALTH
OF CONTENT AND NEW LAYOUTS

The new Mapei Benelux s.a. spaces in Grâce-Hollogne have been opened
with the aim of providing a more effective response to the demands of
the market and the growing needs of building professionals. A warehouse
with a tripled stock capacity, a concrete laboratory, a training centre and a
showroom exhibiting life-size panels are the new features that give added
value to Mapei’s services for professionals. The offices have also been
restyled using Mapei floor and wall installation products to create a more
comfortable workplace for all employees.
The new training space, which can accommodate up to 50 people for
theory courses and product demonstrations, is a fantastic opportunity, says
general manager Jean-Michel Grégoire.
“This new training centre will allow us to welcome our building professional
customers in a comfortable, undisturbed and high-quality environment.
At the end of the training courses we issue Mapei certifications for
installation and use of our
products.”

The new Monocibec, Century and Naxos websites are now online,
combining a visually-appealing graphic layout with ease of navigation
thanks to a streamlined and rational information architecture, and a
wealth of exclusive new content. With their innovative design, the
Fincibec websites are fully responsive and optimised for navigation with
mobile devices.
They capture visitors’ attention by means of large and striking images of
ceramic tile installations and at the same time provide essential information
on the use of products. A fascinating gallery of projects carried out worldwide using Monocibec, Century and Naxos products offers ideas for design
professionals and homeowners in search of inspiration.
New content includes a video company profile located in the Group section as well as special areas devoted to the Fincibec Group’s engineering
solutions for hi-tech structures such as ventilated facades and swimming
pools. Visitors to the websites can choose from English, French, German,
Spanish and Russian language versions.

 www.mapei.it

 www.fincibec.it

GRUPPO ROMANI

TARGET GROUP

SERENISSIMA CIR CHANGES
COMPANY NAME

A STRATEGIC CENTRE
FOR SURFACE DESIGN

In keeping with concepts of continuity and evolution, Serenissima Cir
has changed its company name to Gruppo Romani SpA. The corporate
reorganization was chosen by founder Lamberto Romani, who at the same
time appointed his sons Giorgio and Paolo chairmen of the company and its
five constituent brands. This marks an important step forward both for the
company and for the Romani family, enabling Giorgio and Paolo Romani to
follow in their father’s footsteps.
“I have always encouraged my employees and associates never to stop,
and to see their professional lives as a perpetual challenge, as a process
of constant growth while aspiring to principles
of honesty and trust,” explained Lamberto
Romani proudly. “As part of the Group’s natural
development, I was very keen to appoint Giorgio
and Paolo as chairmen. It is a decision aimed at
ensuring continuity in keeping with the principles
of progress and cutting-edge solutions that have
always inspired my work.”

Target Group is a new company that
combines a wide range of surface design
products and services with totally unique
technical, artistic and organisational
qualities. With its unique and flexible
blend of industry and artisanship, it
aims to develop new creative training
and customised design solutions for
companies. It offers a synergistic system
of strategies, processes, advanced
technologies and professionals and
combines tradition with the most
creative characteristics of high-quality
Italian products. Target Group’s product
brands are Unica, 14 Ora Italiana and
Fuoriformato.

Giorgio, Lamberto and Paolo Romani

 www.grupporomanispa.com

 www.target-group.net
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Alessandro Fabbri

ABK GROUP INDUSTRIE CERAMICHE

INVESTMENTS
IN LARGE-FORMAT CERAMIC PANELS
Following a series of major real estate purchases, ABK Group is continuing
to invest in technology and innovation. An EKO kiln from Sacmi, the largest
ever installed in Italy, recently began operation at a highly innovative
production plant in Solignano.
“This strategy has enabled us to grow,” explained Alessandro Fabbri, the
Group’s CEO for Sales & Marketing. “In 2015 we posted 11% turnover
growth following a similar performance in 2014, resulting in more than 20%
growth in two years. The ABK Group will carry on this policy in 2016 with
a further 10 million euro investment. This will further consolidate what has
proved to be a highly successful policy, enabling the Group to establish itself
amongst the elite of large-format ceramic tile and panel manufacturers.”
With an entrance width of 2.95 m and a length of 185 m, EKO is specially
designed for the production of large-format panels with cutting-edge
ceramic design. The kiln adopts technical solutions aimed at reducing
environmental impact and energy consumption, including a special system
for reducing flue gas volumes by 20% compared to conventional kilns as
well as recovering heat and optimising consumptions.
 www.abkgroup.it

CERAMICA FONDOVALLE

INVESTMENTS AND REMODELLING
FOR YEARS OF CHANGE
Continuing the process of technological and product innovation
it began in 2013-2014, Ceramica Fondovalle is due to start
up a second Sacmi kiln in 2017 with the aim of doubling its
production capacity of large-format panels to 1.2 million
sq.m/year as well as introducing a new 1600x3200 mm size.
The company will also renovate the entire section of the plant
devoted to powder feeding by installing a line built by LB for
direct colouring of spray-dried powder and technology for
just-in-time management of colours and tones based on the
polychromatic concept.
2016 was a year of change for Ceramica Fondovalle. In parallel
with these investments, in recent months the company has also
begun renovating its offices and showroom in Torre Maina and
its factory in Marano. In
August it also began work
on the new processing
centre in Ubersetto, where
all its panel finishing,
packaging and storage
operations will be located.

DEL CONCA

120 MILLION EUROS INVESTED
OVER A PERIOD OF 5 YEARS
Del Conca Group is continuing its historic investments as part of a major
growth project. The doubling of production capacity at Del Conca USA’s American facility is nearing completion following an investment of US $30 million,
on top of the $50 million spent on initial construction concluded in 2014. In
the first quarter of 2016, the sister company Pastorelli Spa completed its project for a new layout to be implemented at its facility in Savignano sul Panaro.
The first phase, which will be concluded within the first quarter of 2017 and
will involve an investment of 20 million euros, will bring an increase in output of approximately 2 million sq.m per year and will also allow for mass
production of large sizes. “The second phase will involve an additional 15
million euro investment and will result in a further 3 million sq.m per year
growth in output,” explains Paolo Mularoni, newly-elected Chairman of Ceramica Faetano, parent company of Del Conca Group. “It will
be implemented concurrently with the first phase, bringing
the total investment at Pastorelli to 35 million euros. The
investments currently under way will enable us to increase
our turnover by 30-40% over a period of between 3 and
5 years.”
 www.delconca.com
Paolo Mularoni

 www.fondovalle.it

Acidic series, Corten.

MARAZZI

SYSTEM SUPPLIES EQUIPMENT
FOR MARAZZI PLANT IN FINALE EMILIA
The Marazzi factory that recently began operation in Finale Emilia is equipped
with five sorting lines supplied by System. The installed systems attain
the highest standards of technology while maintaining a strong focus on
environmental impact, production efficiency and energy consumption.
The sorting lines supplied by System ensure high efficiency of all operations
from quality control through to palletisation. The AGV pallet navigation system
handles movements from the end-of-line stage to the storage areas.
The supply contract is part of the extensive remodelling operation that began
at the Fiorano Modenese factory in September 2015. For that facility, System
supplied the storage and glazing systems as well as 8 complete lines from
quality control through to palletisation and AGV pallet handling.

 www.marazzi.it

MAGAZINE

COMPANIES

PRODUCTION

EVENTS

AWARDS

Preziosa series (Ricchetti).

COEM

GRUPPO CERAMICHE RICCHETTI

A MODEL OF ECO-SUSTAINABILITY

IOSA GHINI DESIGNS
EXHIBITION SPACE AT CERSAIE

On 7 July this year, Coem was a guest at the event entitled Energia: Risparmiare
è possibile, risparmiare è giusto (Energy: Saving is possible, saving is the way
forward) held in Palazzo Giacomelli - Spazio Unindustria Treviso. ElisaTonelli,
Coem’s Quality and Environment Manager, and Neda Kollcaku from the
company’s Research and Development department discussed the production
process solutions adopted by Coem with a view to improving the relationship
between business and the environment within a context of sustainable
development.
Answering questions put by the science journalist and Radio24 host Maurizio
Melis, Elisa Tonelli and Neda Kollcaku discussed the challenge that Coem
has overcome in developing the eco++ product, namely revolutionising the
porcelain production process so as to offer the market a product that not
only delivers the requisite technological characteristics but also safeguards
natural raw materials, makes efficient use of energy and reduces atmospheric
emissions of CO2. eco++ is a latest-generation porcelain tile containing a high
percentage of recycled waste glass. Thanks to this new technology, Coem was
once again cited amongst the cases of excellence of Italian industry in the
GreenItaly Report 2015 published by Fondazione Symbola and Unioncamere.
 www.coem.it

Ricchetti Group is undergoing major renewal in 2016. The recent
industrial investments and corporate reorganisation have
injected new energy into the Group, which is presenting a wide
range of new products at Cersaie along with a new image for its
historic brands Cerdisa, Ricchetti and Cisa. This new path and
the challenge for the future are reflected in the exhibition space
designed by architect Massimo Iosa Ghini, which underscores
the Group’s values and hosts the brands in a single space while
showcasing a wide range of solutions.
 www.ricchetti-group.com

CERAMICA FRANCESCO DE MAIO

TILES CHOSEN FOR THE ITALIAN PROJECT
AT THE LONDON DESIGN BIENNALE

RICHARD GINORI

TRIBUTE TO GIO PONTI AT
THE FLAGSHIP STORE IN FLORENCE
During the exhibition Pitti Immagine Uomo 90 held
in June this year, the Richard Ginori flagship store in
Florence hosted a special exhibition devoted to the
Vase of Women and Architecture, the centrepiece
of the tribute to Gio Ponti, artistic director of
Manifattura Richard Ginori from 1923 to 1930.
The Vase of Women and Architecture is a large
globular vase with base and decorations in various
shades of white and blue. The vase is unique
in terms of the complexity of its decoration. It is
decorated with depictions of eight women reclined
on clouds who each differ in the positions of their
limbs and their hairstyles. Their names are inscribed
on the neck of the vase on two levels, separated by
a broken blue line. Ponti’s work retraces millennia
of history from the ancient Greeks, Romans and
Egyptians through to the Renaissance.

 www.richardginori1735.com

As the technical partner of the installation White Flag, curated by the
Triennale Design Museum in Milan, from 7 to 27 September Ceramica
Francesco De Maio of Nocera Superiore has taken part in the first London
Design Biennale entitled Utopia by Design, a prestigious world event
featuring the participation of 35 countries. The 10x10 cm glossy black
and white tiles produced by Ceramica Francesco De Maio were chosen for
the floor of the installation, where the curators Silvana Annicchiarico and
Giorgio Camuffo asked twenty young designers and architects to rethink
the symbolic white flag as a utopian emblem of global truce. The flags of
the various countries were initially placed on the map of the world at the
centre of the installation, then on each day of the Biennale one flag was
removed and replaced by an object chosen or created by the designers.
The intention was to instil a sense of urgency, even emergency, for the
chosen places marked on the map.

 www.francescodemaio.it
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TRY MEGAPRO
megapro.impertek.it

1. DESIGN YOUR OWN PROJECT

CHANGE
is possible

2. FILL IN THE TECHNICAL DETAILS

Starting today, we also develop your projects
Over the last 30 years, we have been producing high-quality products for roofing,
foundations and raised floorings. An extensive range of fixed and adjustable
supports capable of meeting all kinds of requirements, with a full range of Jack
Supports, MegaMart, extensions with millimetre adjusting and interchangeable
heads for any type of flooring.

3. SAVE THE SPECIFICATIONS’ LIST

MegaPro is a software that allows you to define your project and calculate the
bill of materials of the Impertek supports required for laying your raised flooring.

WWW.IMPERTEK.COM
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LAMINAM

ORNAMENTA

STAR MAKER WINS
RED DOT AWARD 2016

COMPETITION FOR LARGE SIZES

At the gala evening held in the Aalto-Theater in Essen last July, the Star
Maker panel created by Polish designer and architect Mac Stopa in
collaboration with Laminam Poland received the Red Dot: Best of the Best
award, the highest recognition in the prestigious international Red Dot Award
presented each year to outstanding design projects.
Mac Stopa, renowned the world over for his innovative and highly distinctive
interior design projects and founder of the practice Massive Design, chose to
combine his creativity with Laminam technology.
Produced in a 1000x3000 mm size with a thickness of 5 mm, the futuristic
Laminam Star Maker panels feature a geometric pattern based on small
pentagonal elements, a graphic structure that enables unlimited layouts
to be created simply by rotating the panel by 90° in a series of different
combinations. The panels form a kind of three-dimensional jigsaw, a mosaic
of small elements ideal for use in both exteriors and interiors, as in the case of
the modern Warsaw Spire office complex.

In June this year, Centro Edile Quartarella in Altamura hosted the award
ceremony for the competition entitled I LOVE XXL – How to decorate large
surfaces, organised and promoted in cooperation with Ornamenta. The
event saw the participation of Davide Tonelli from Ornamenta, architect Enzo
Calabrese (chairman of the jury) and Catia Quartarella.
The aim of the competition is to promote the creativity of architects in Italy’s
Apulia and Basilicata regions and to give them the opportunity to find out
more about the world of production and high-level design in the ceramic
sector. It is open to students, architects and designers from architecture
universities, schools, design institutes and fine arts academies in these
regions.
The winning project was Oplus – new forms of positivism by architect Alessio
Zanzarella, which overturns conventional ceramic concepts by using the
“+” sign, an explicit reference to the spacers used in tile installation, as an
ornamental motif creating a pattern for contemporary interiors. The project
has led to a product line presented by Ornamenta at Cersaie in Bologna.

 www.laminam.it

 www.ornamenta.com

LEA CERAMICHE

ASTOR

TYPE 32 SLIMTECH WINS HONOURABLE
MENTION IN COMPASSO D’ORO AWARD

CONTEXT COLLECTION WINS
TTA AWARDS 2016

After winning the Good Design™ Award from the Chicago Athenaeum
Museum in 2014, Type 32 Slimtech, the Lea Ceramiche collection designed
by Diego Grandi, has garnered the Honourable Mention in the Compasso
d’Oro ADI 2016 award, the historic and prestigious International design award
set up by Gio Ponti and now in its 24th edition.
An international jury appraised the approximately 300 design products
submitted to the competition in the last two years and chose the very best
products in their individual sectors. This award establishes Lea Ceramiche’s
place in the Historical Collection of the Compasso d’Oro ADI.
With Type 32, wood-effect Slimtech porcelain laminate tiles (size 20x200 cm,
thickness 5.5 mm), Diego Grandi creates a surprising play of graphic
elements in four different colours, allowing for unlimited combinations and a
highly original decorated floor covering.
“Our unflagging attention to design coupled with detailed knowledge of
materials and constant commitment to technological research has enabled us
to offer products with new stylistic and technological potential over the years,”
said Cesare Cabani, managing director of Lea Ceramiche.
“We are therefore honoured to receive the ADI Award,
which testifies to the success of the path we have chosen
and intend to follow in the future.”

The TTA-Awards 2016, the annual event celebrating excellence in the wall
and floor tiling industry organised by the UK-based The Tile Association, was
held last May in the splendid setting of St John’s Hotel & Conference Centre
in Solihull.
The Context collection from Astor, nominated by British ceramic tile distributor
Craven Dunnill & Co. Ltd, won the “Floor Tile of The Year” category, testifying
to the collection’s appeal, originality and innovation.
Available in four colours, including the paler White and Amber versions and
the darker Brown and Shadow tones, Context offers a modern, contemporary
interpretation of the intense look of terracotta. It is the ideal solution for
architects wishing to create modern commercial and residential spaces
with the characteristics of finest Italian porcelain. The collection comes in an
enormous range of sizes, from the rectangular 60x120 cm format down to
10x20 cm, and including 80x80 cm, 45.3x75.8 cm, 60x60
cm, 30x60.5 cm, 30x30 cm and 6x30 cm, as well as an
equally vast selection of mosaics and trim pieces. Context
stands out for its excellent water absorption and resistance
to abrasion, thermal shock and chemicals and guarantees
excellent results in terms of reliability and durability.

 www.ceramichelea.it

 www.ceramicheastor.it
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EDILCUOGHI

DIGITALART, AN AWARD
FOR CHINESE DESIGNERS

SUCCESS IN
LA CERAMICA E IL PROGETTO 2016

From July 2016 to April 2017, 21 G.e.t. Casa showrooms located
throughout China will host the G.e.t. Casa x Ceramica Sant’Agostino Design
Award – GSDA project. The award, aimed at representatives of Chinese
design and architecture, aims to forge a direct link with the country’s design
and architecture sector and to enable Chinese designers and architects to
present their work to the world.
Set up as a partnership between Ceramica Sant’Agostino and the Chinese
retailer G.e.t. Casa, the contest will involve more than 1,000 Chinese
architects and designers, who will be given the task of creating authentic
artworks based on the Digitalart collection, winner of the prestigious
ADI Ceramics Design Award and Architizer A+Jury Award. For the entire
duration of the contest, the G.e.t. Casa showrooms will be transformed into
art galleries where the designers will give live performances that involve
applying their own signature style to a 20x20 cm size Digitalart White tile.
The works will be eligible for three awards: the Most Popular Asia Award,
the Best Product Design Award and the Most Creative Design Asia Award.

An architecture project using solutions from Kale Italia’s
Edilcuoghi brand was honoured on 29 June in Bari as part of La
Ceramica e il Progetto2016, a competition organised by Cersaie in
cooperation with Confindustria Ceramica.
The project, which won the “Institution/urban design” category,
was the Cemetery of Copparo (Ferrara). Designed by architect
Mauro Crepaldi, the project used Edilcuoghi Colorboard 100x300
cm large-format ceramic panels. The facility is located in the area
in front of the local cemetery, a green park that extends as far as
the edge of the town. The project for the Garden of Cremation
features an alternation of different coordinating colours. The
façades are clad with panels in four different colours ranging from
beige to grey and with slightly textured surfaces and constantlychanging graphic designs.
 www.edilcuoghi.it

 www.ceramicasantagostino.it

FLORIM CERAMICHE

ADI AWARD GOES TO
FLORIM MAGNUM OVERSIZE
Large-format ceramic panels from Florim have won the
Honourable Mention in the 24th Compasso d’Oro ADI, becoming
an official part of the Award’s Historical Collection.
The values of creativity, originality, technology and harmony
sought in this edition of the Compasso d’Oro were found in
Florim’s large-format panels, which won the Honourable Mention
in the “Materials design and technological systems” category.
Due to their ease of handling combined with low thickness and
lightness, Florim Magnum Oversize panels are ideal for new kinds
of installation based on the concept of visual continuity
of spaces. They have enjoyed major international
success for their outstanding technical and aesthetic
qualities.
The Magnum Oversize formats are presented according
to the various identities of the company brands involved
in the project, namely Floor Gres, Rex, Casa dolce casa
and Casamood.
 www.florim.it

CASALGRANDE PADANA

10TH GRAND PRIX
AWARD CEREMONY
The award ceremony for the tenth edition of the Casalgrande Padana Grand Prix
was held last May in Venice in the presence of top architects and well-known
figures from the world of design, criticism, academia and communication. The
ceremony featured a lecture given by architect Simone Sfriso from TAMassociati,
the curatorial team for the Italian Pavilion at the 15th International Architecture
Exhibition of the Venice Biennale.
The 2013-2015 edition of the architecture competition saw the participation of
more than 150 architects from all over the world, out of whom an international
jury chose the winners of the various categories. The winner of the Shopping and
Business Centre category was Zoltàn Kun - Kunyho Epitèsziroda kft for the Klauzal
Market in Budapest, Hungary; the Public and Service Building, Industrial Building
category, Others was won by Giampiero Peia - Peia Associati srl for the Sky Lounge
Bar, Kempinski Residences and Suites in Doha, Qatar; first prize in the Residential
Building category went to Jacopo Mascheroni - JM Architecture for Montebar
Villa in Medeglia, Ticino canton, Switzerland; and the Façade Cladding, Exterior
Pavings category was won by 5+1AA Alfonso Femia, Gianluca Peluffo - Agenzia
di Architettura srl for three projects. And finally a Special Award for the Swimming
Pools section was assigned to Alessandra Raso, Matteo Raso - Cliostraat for the
New Swimming Centre in the Youth Park Sports Complex in Cuneo. The award
ceremony also saw the official launch of the 11th Grand Prix.
 www.casalgrandepadana.it
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“cam” is perfecT for convenienTly
applying The adhesive on The back
of The slabs as well as for TransporTing Them wiTh ease.
The modular bench “bm180” has
been insTead designed To provide
an easy To TransporT and efficienT
workTop.
in addiTion To This, we have developed oTher specific Tools for The
insTallaTion and processing of
These innovaTive ceramic maTerials
such as The rubber floaT To expel
The air below The slab and improve
The bounding of The adhesive, The
device To accosT slabs (“closer”)
and a line of diamond Tools for
finishing and polishing The edges
and sides afTer cuT, for hole cuTTing and for bullnosing.
To compleTe The range, our r.l.s.
levelling sysTem, wiTh proven efficacy, is The ideal allied To eliminaTe
lippage wiThin slabs.

levelling

Tools

EVENTS

• CERSAIE

GREAT ARCHITECTURE
TAKES THE SPOTLIGHT
IN BOLOGNA
by Maria Teresa Rubbiani

Despite its 34 years - a not inconsiderable age for a trade
fair - Cersaie, the International Exhibition of Ceramic Tile
and Bathroom Furnishings, continues to break new
ground in terms of the range of products on display and
the packed programme of cultural and educational
initiatives aimed at a wide target audience of industry
professionals and consumers.
One of the show’s most popular events is the Keynote
Lecture given by a Pritzker Architecture Prize winner.
This year’s guest is British architect and designer Lord
Norman Foster, winner of the award in 1999, who will
speak on Tuesday 27 September at 11.00 am in the
Europauditorium. In his lecture entitled 10 on 10: Ten
Fosters and Ten others introduced by Francesco Dal Co,
Normal Foster will discuss ten of his own projects and
another ten that have had a major influence on his work.
The next event in the programme is the conference
entitled The Architecture of Aires Mateus, which will be
held on Wednesday 28 September at 10.00 am in the
Architecture Gallery. Manuel Aires Mateus, founder of the
eponymous Lisbon-based architecture practice, will talk
to Francesco Dal Co and discuss his vision of architecture
as the art of permanence, an art form that stands the test
of time.
On 28 September at 5.00 pm, Paraguayan architect
Solano Benítez, founder of the professional association
Gabinete de Arquitectura, will discuss his projects and
approach to architecture, and in particular his preference
for “ladrillo” (brick) as the fundamental building
component.
On 29 September at 10.00 am it will be the turn of Forum:

Lord Norman Foster
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.
Left:
Solano Benitez
Right:
Manuel Aires Mateus

Italia.Architetti4.0, a panel discussion exploring the
theme of the architectural profession from the viewpoint
of the young generation of Italian architects at the
beginning of their careers. Guests will include architects
from the practices Diverserighe, Labics and
TAMassociati, as well as Francesco Librizzi. The Forum
will see the participation of Fulvio Irace and will be
moderated by architect Pierluigi Mutti.
At 5.00 pm the Architecture Gallery will welcome Irish
architect Shelley McNamara, founder of the practice
Grafton Architects together with Yvonne Farrell, for the
conference entitled An Arena for Learning: Grafton
Architects. Shelley McNamara will discuss the theme of
education: How can the architecture of universities and
educational establishments help to improve young
people’s education in an increasingly complex world?
How is it possible to promote the circulation of ideas and
encourage discussion between different disciplines?

Below:
Simone Gheduzzi,
Nicola Rimondi and
Gabriele Sorichetti
from Diverserighe
architecture practice.

The “building, dwelling, thinking” conference programme
will be concluded by the traditional Lesson in Reverse
aimed at high school students. This year’s guest is
designer, architect and artist Ugo La Pietra, who will meet
the students in the Europauditorium on Friday 30
September at 10.00 am.
Italian architects attending the conferences are eligible
for Professional Education Credits along with their credit
for attendance of Cersaie 2016.
Alongside the architecture conferences, this year Cersaie
will also be hosting conversations on the theme of design
in the three new Press Cafés, each located in a different
hall and organised by a different magazine: AD Café,
Domus Café and Interni Café.
Last but not least, Tiling Town will host a packed
programme of demonstrations and technical events
focusing specifically on tile installation techniques, while
at Cersaie designs your home architects will offer
homeowners advice on choosing floor and wall tiles for
their homes.
Right:
Ugo La Pietra

Left:
Francesco Librizzi
Right:
Francesco Isidori and
Claudia Clemente,
from the practice
Labics

Collection Antichi Decori
An artistic heritage of almost 500 years,
placed in a timeless production,
still realized with the ancient technique
of the handmade decoration.

Cersaie 2016

Bologna 26 - 30 / September

Hall 22 - Stand A116

Via Nazionale, 5 - 84015 Nocera Superiore (SA) ITALY
Phone Number +39 081 931011 – Fax Number +39 081 5142366 - E mail: info@francescodemaio.it
www.francescodemaio.it

Simple intuition becomes beauty

Gesso collection.
Patchwork black velvet size 20x20cm.
Plaster transforms into design.

Brand of Emilceramica SpA - ceramicheprovenza.com

cer.project
Home Essex, Great Britain

A NEW LOOK FOR A
VICTORIAN STYLE HOME

by Benedetto Marzullo, Living

Outside, contrasts
dominate: the
conventional façade and
a modern projecting
volume, traditional
materials and galvanised
sheet metal.

.
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A HOME RENOVATION PROJECT BY SPATIAL DESIGN ARCHITECTS
REVISITS A DISTINCTIVE BRITISH STYLE OF ARCHITECTURE
Is it possible to give a more contemporary look to the most traditional kind of British home?
Judging from a recent project carried out by Spatial Design Architects for a detached house in the
county of Essex, the answer is a resounding “yes”. The building in question is a traditional house
typical of British residential suburbs consisting of rows of single-family dwellings, normally on
two or three levels, whose architecture is inspired by the Victorian style. But the one designed by
Spatial Design Architects follows rather different criteria: functionality, elegance and practicality.
And as the architects explained, the client’s brief was clear: “to open up the existing traditional
house using contemporary forms of architecture with a strong focus on design”. This balance
between daily living and a contemporary style was achieved perfectly by the choice of architectural
and furnishing solutions. The construction consists of one renovated section plus a newly-built
extension standing on a long, narrow plot sandwiched between other properties.
The house is built on three levels: a ground floor with garden, an upper floor and a habitable attic.
The living area is on the ground floor, while the sleeping area is located on the upper level.
The open-plan living area is expanded by the outwardly-projecting extension with openings in
the ceiling through which light floods in from above. It forms a single open space consisting of
living, kitchen and dining areas. Only the surface geometry differentiates the various areas and
divides them up according to their functions. The area with sofas near the entrance is devoted to

PRIVATE
RESIDENCE
project
Spatial Design Architects
www.spatialdesign
architects.com
ceramic surfaces
Caesar
www.caesar.it
year of completion
2015

Inside, the neutral
palette and the
continuous porcelain
floor tiling coordinate
perfectly with the
furnishings.

.
More
Manhattan

spaces
urban residential
applications
interior floors
ceramic surfaces
Caesar
porcelain tile
More Manhattan
60x60 cm
technical
characteristics
water absorption
(ISO 10545-3): ≤ 0.05%
modulus of rupture
and breaking strength
(ISO 10545-4):
≥ 50 N/mm2

deep abrasion
resistance
(ISO 10545-6):
≤ 145 mm3
coefficient of linear
thermal expansion
(ISO 10545-8):
6.5 (10-6 °C-1)
thermal shock
resistance
(ISO 10545-9):
compliant
crazing resistance
(ISO 10545-11):
compliant
frost resistance
(ISO 10545-12):
compliant
chemical resistance
(ISO 10545-13):
compliant
staining resistance
(ISO 10545-14):
compliant
slip resistance
(DIN 51130): R9
certifications
Ecolabel, LEED

.

entertainment, while a generously-sized dining table with eight comfortable chairs stands in
front of the large window.
Next to the dining area is the open-plan kitchen complete with a snack bar for breakfast and
quick meals, without walls separating the two areas. The space set aside for food preparation
also has plenty of natural lighting. “The new organisation creates a fantastic living space for
cooking, eating and spending time with friends,” explain the architects.
The sensation of continuity is further enhanced by the choice of a neutral grey colour palette
and the decision to use a single type of floor covering in both the interior and exterior spaces.
The More collection porcelain tiles from the Italian company Caesar chosen as the floor
covering further enhance the spaces.
Chosen in the grey Manhattan colour in a 60x60 cm size with a natural finish, they accentuate
the sense of space and leave plenty of room for personalising the interior design through
the choice of furnishings and accessories. The sofas stand out for their unusually large and
circular shape, upholstered in a colour that reflects the neutral tones of the building envelope.
They contrast intentionally with the large dining table made of natural wood with pronounced
grain, which symbolically underscores the importance of dining and the family nature of the
home. The exterior materials, such as the choice of red cedar wood and galvanised metal
sheets, also create an intentional play of contrasts. In short, the project has succeeded in
combining the traditional look of British residential architecture with the contemporary
characteristics of a modern building ideal for an informal, relaxed lifestyle.
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The open-plan living
space consists of
the living room itself
together with the
dining area and
kitchen.

.

Home Angers, France

THE HOUSE
ON A PODIUM

by Katrin Cosseta, Interni

The result of a meticulous renovation project, this single-family dwelling consists of a clean,
essential, almost archetypal architectural volume that maintains the authentic simplicity of an
old country home. The house is located in a rural, agricultural setting in the Loire valley, where
castles, vineyards and historic gardens emerge from a landscape that has formed over the
centuries in an inseparable fusion of nature and culture. In keeping with the local architectural
tradition, the building consists of a long single volume divided into ground floor and attic with a
pitched plain-tiled roof.
The renovation project focused on functional optimisation and sober use of colour and materials,
with no attempt at decoration. The key feature of the project is the hewn natural stone plinth that
extends along the front of the house. While visually striking (creating the effect of a ‘podium’ that
appears to raise the house within the landscape), above all it offers simple solutions to a number
of functional criteria: it levels out the slight natural slope of the land; it provides insulation from
damp and humidity; it creates a subtle balance between natural and artificial elements; it serves
as a continuous external walkway extending around the house (two French windows and the
main entrance door open onto it); and through simple variations in width it creates a terrace that
looks out onto the garden, but without the visual encumbrance of a parapet.

PRIVATE HOUSE
ceramic surfaces
Italgraniti
www.italgranitigroup.com
photos
Jordane Chaillou
www.jordanechaillou.com
year of completion
2015

Exterior view of the house with
the stone and ceramic plinth.

03

The corner
staircase set
between the two
different widths of
the plinth. Close-up
of the hewn stone
base covered
with 2 cm thick
porcelain tiles.

PERCHED ON A STONE AND CERAMIC PLINTH, A PRIVATE HOUSE
IN ANGERS, FRANCE STANDS OUT FROM THE LANDSCAPE

The dry natural stone used for the plinth is a further reference to the area’s
rural construction traditions, while the material chosen for the surface is twocentimetre-thick porcelain tile (Stone Mix series from Italgraniti, 60x60 cm size,
colour quartzite grey). This material’s enormous resistance to mechanical stresses
and the elements makes it ideal for outdoor use, while its varied colour tones and
surface texture enable it to blend in perfectly with the natural stone.

spaces
non-urban residential
applications
exterior floor covering
Quarzite
grey

ceramic surfaces
Italgraniti
porcelain tile
Stone Mix
Quarzite grey
60x60 cm
thickness 2 cm
technical
characteristics
water absorption
(ISO 10545-3): ≤ 0.1%
modulus of rupture
and breaking strength
(ISO 10545-4):
compliant
deep abrasion
resistance
(ISO 10545-6):
≤ 150 mm3
coefficient of linear
thermal (ISO 10545-8):
6.2 MK-1
thermal shock
resistance (ISO
10545-9): compliant
frost resistance
(ISO 10545-12):
compliant
chemical resistance
(ISO 10545-13):
compliant
staining resistance
(ISO 10545-14):
compliant
slip resistance
(DIN 51130): R9
certifications
LEED, Ecolabel, EMAS,
ISO 14001

cer. trend
VIRTUALSTYLE: THE KITCHEN
by IMAGEM www.imagem.it

Rondine

porcelain tile
Tribeca
Mud

Ornamenta

glazed porcelain tile
Gone
mix of
accents

Emilceramica
porcelain tile
Milestone
Sand

Mapei
System for thin porcelain tiles
on underfloor thin heating system
Adhesive Ultralite Flex
Grout Keracolor FF
Sealant Mapeflex PU45
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Tribeca
Mud

Gone
backgammon

Ultralite Flex
adhesive

Milestone
Sand

I Grandi Classici
Passolini

Ceramica
Francesco De Maio
porcelain tile
I grandi classici
Passolini

Verde 1999
porcelain tile
Aria
Bronzo

Herberia

porcelain tile
Essenza Legno
Frassino

Aria
Bronzo

Essenza Legno
Frassino

cer.trend
DISCREET CHARM
by Elena Pasoli

With market statistics suggesting that the worst of the storm is over, Italian
companies can congratulate themselves on their hard work and above all their
determination to remain true to their nature. While low-priced, low-quality
foreign products had recently begun to win over a certain share of the Italian
market, today all the indicators are pointing to the success of the hi-tech
designer products that Italian companies have steadfastly continued to offer.
Following the demand for low prices prompted by the crisis that erupted in
2008, we are now at last seeing a trend reversal driven by informed, attentive,
and above all quality-conscious consumers. Moreover, bathroom furnishings
are not items that tend to be changed frequently: they are durable goods for
which it is worth investing in quality.
On the eve of Cersaie – for many new collections a veritable “debutante’s ball”
and for numerous well-established products a key opportunity to measure
themselves against continuous innovations and the latest trends – Italian
companies appear to be on good form, their engines fired up ready for the
international circuit that awaits them.

The Sharp countertop washbasin family from
Simas is expanding. The original circular shape is
now joined by squares, ovals and rectangles in a
collection with a minimalist, dynamic and always
extremely rounded design, in versions with and
without a console. With dimensions ranging from
42 cm to 50 cm and ten colour variations, Sharp is
also ideal for use outside the bathroom, creating
an expressive space on the wall of a bedroom or
living room.
à www.simas.it
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Just three curves determine the profile of the Bent radiator from
Caleido: an essential elegance in which the masterful alternation
of positive/negative creates a dynamic, ever-changing play of
light and shadow. The wide central curvature not only has an
important aesthetic role but also allows for the application of a
bar that serves as a towel-warmer in the bathroom version while
reducing the radiator’s overall dimensions.
à www.caleido.it

NATURAL INSPIRATIONS, SIMPLE SOFT
LINES, EVOCATIVE COLOURS: THESE
ARE THE BATHROOM’S NEW CLOTHES.
AND UNDER THE CLOTHES….
PLENTY OF TECHNOLOGY

The XL series from Casabath stands out for the slender structure
that surrounds the drawers and doors, available in smooth or grooved
versions. Numerous finishes are available: lacquered solid oak with
mirror fronts and a lacquered structure with Monolith fronts (an
exclusive Casabath product). The structure of the washbasin units with
wood top is made entirely with 45° cuts while the units with Monolith or
Stonelith tops feature these cuts only between the sides and the base
on the bottom section.
à www.casabath.it

A glance backstage reveals a clear trend towards soft,
discreet and natural lines, to which colour often imparts
a special characteristic. A series of products that combine
simplicity of form (a simplicity that derives from a “less
is more” philosophy, from a rereading of the traditions
of different cultures and from a focus on the colours –
we could even say the “sounds” – of nature) with a high
technological content fuelled by major investments into
innovative high-performance materials that not only
ensure energy savings but are also quick and easy to
clean. All in the name of the ever greater flexibility and
customisation demanded by the market.
The world of ceramic sanitaryware is increasingly
dominated by colour, the sophisticated colour palettes
for both glossy and matt surfaces ranging from plum to
mauve, from myrtle to sand. Alongside the ubiquitous
white, up to ten or twelve colour versions are proposed for
each collection, making sanitaryware elements veritable
furnishing items capable of integrating seamlessly into
the most diverse ambiences. The rounded, soft lines
are enhanced by the low thicknesses, an area in which
technology appears to be constantly challenging already
ambitious limits. The close collaboration between design
and technology has spawned a growing number of rimless
WCs, which combine ease of cleaning with pleasant,
uncluttered aesthetics.
The wealth of forms and endless scope for customisation
are the leitmotif of the bathroom furniture collections,
where the warmth, grain and natural appeal of wood
blends perfectly with hi-tech vanity top materials that are
as durable as they are aesthetically striking and innovative.
Here too colour plays an important role, exploring
delicate shades and sometimes unusual finishes, while
even mirrors are reinvented, broken up and recomposed
to become a key part of the interior design. The radiators
are another important component, decorative elements
with an essential yet importance elegance, likewise
characterised by pure curving lines.

In the completely renovated Lineò collection from Arblu,
the warmth and grain of oak wood, masterfully handcrafted
and presented in a range of finishes, is combined with the
top made of Tecnoblu, a solid, tough, durable and renewable
non-porous material consisting of mineral fillers and resins.
The Forma modular mirror is composed of a number of
individual sections of various sizes that can be arranged at
will on the wall.

The Duka shower enclosure combines good looks with
exceptional technical performance. With its blend of cuttingedge technology and timeless aesthetics, the entire world
of Duka – from the Stila 2000 collection to the new natureinspired products – speaks the language of contemporary
architecture. The products are backed by an innovative
customer service programme based on technical expertise
and meticulous attention to the world of home design.

à www.arblu.it

à www.duka.it

The striking new addition to the Water
Drop shower tray collection designed by
Luca Cimarra for Flaminia is intended for
large bathrooms and won a mention in the
Compasso d’Oro award. The characteristic
texture of the original design, which
reproduces the effect of erosion caused by
the action of water, is shown here in the
80x160 cm size. The 5.5 cm thickness means
that the shower tray can be installed on top of
or flush with the floor.
à www.ceramicaflaminia.it

Smart b is an innovative new project
created by Studio Adolini for Galassia, a
collection that stands out for its essential
design devoid of all stylistic decoration
and intended for both public and private
spaces. Available in multiple sizes, a
wide range of colours in matt and gloss
finishes, lightweight forms and reduced,
linear thicknesses coupled with solutions
designed for optimal hygiene and cleaning,
this series stands out for both aesthetics
and performance.
à www.ceramicagalassia.it

PRODUCTS GALLERY
An overview of Italian ceramic production can be seen online at:

www.laceramicaitaliana.it/products

The Display collection created by the
designer duo GamFratesi for Globo
consists of four different sizes of
washbasin, whose distinctive characteristic
is the inclusion of a series of integrated
ceramic tops next to the central basin.
It is a monolithic object that incorporates
a play of different heights, of dry and wet
surfaces, a personal, intimate collection
inspired by neoplastic aesthetics.
à www.ceramicaglobo.com

.

Home Lugano, Switzerland

A LAKE VIEW
IN PARADISE
A TERRACED COMPLEX IN CAPO SAN MARTINO
OFFERS STUNNING VIEWS OVER LAKE LUGANO

by Elisa Montalti
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Situated in the Paradiso municipality in the canton of Ticino, Switzerland, the Capo San Martino
luxury residential complex occupies a splendid position looking out over Lake Lugano from the
slopes of Monte San Salvatore.
The development’s tiered structure follows the hillside to enable it to blend harmoniously into
the surroundings and to ensure uniform exposure to sunlight. The 27 large apartments making
up the complex are arranged on various levels and include arcaded areas, covered loggias and
panoramic terraces. These outdoor areas appear to float above the lake and serve as external
courtyards where the occupants of each individual apartment can relax and enjoy the outdoor
environment. Certain areas of the complex are set closer into the hillside, while the lakefront
sections are extensively glazed and use solar screen elements to shield the portions most
exposed to sunlight.
The apartments come in various shapes and sizes and stand on seven different levels on
the hillside. The ground level, close to the shore of the lake, hosts a wellness area, gym and
swimming pool with large adjoining terrace. Each tiered level accommodates 4-5 housing units
with a layout that reflects the unusual nature of the topography. The terraces are staggered
to ensure greater privacy for each apartment’s open space. As they lack sunlight and natural
ventilation, the areas closer to the hillside are used for communal facilities, while the fifth and
sixth levels house the large garages reached via ramps from the road above. Pedestrian access
to the apartments is via these parking lots or a long flight of stairs at the centre of the complex,
illuminated with natural light via a skylight.
The complex is situated in a luxury residential neighbourhood consisting entirely of exclusive
villas, while its elevated position ensures breathtaking views of Lake Lugano.

SAN MARTINO LUXURY
RESIDENTIAL COMPLEX
project
Studio Candinas
candinas-malergipser.ch
ceramic surfaces
Ceramica Del Conca
www.delconca.com
photos
Luciano Busani
year of completion
2015

The residential complex
consists of 27 apartments that
open onto the landscape via
large windows. The façade
cladding also served as the
inspiration for the horizontal
surfaces, which are clad with
stone-effect porcelain tiles.

The tiered structure follows
the slope of the hillside and
blends in with the cultivated
terraces of the surrounding
landscape. Ceramic tiles
are used on the horizontal
surface.

The free spaces between the buildings are filled with lush vegetation, and terraced crops grow on the
steep hillside. These terraces also served as a design cue for the architecture, which is dominated
by large balconies overlooking the lake. The “floating” platforms are clad with a stone-look fullbody porcelain tile that blends in seamlessly with the façade solution adopted for the complex. In
particular, the NAT line from Ceramica Del Conca in the DUE 20 mm thickness version was chosen
due to its suitability for raised installation, a solution that allows water to flow away and facilitates
installation and maintenance of the utilities.

spaces
non-urban residential
applications
exterior floors and walls
ceramic surfaces
Ceramica Del Conca
porcelain tile
NAT Alaska
60x60 cm

technical
characteristics
water absorption
(ISO 10545-3): ≤ 0.1%
modulus of rupture
and breaking strength
(ISO 10545-4):
compliant
deep abrasion
resistance (ISO
10545-6): compliant

coefficient of linear
thermal expansion
(ISO 10545-8):
compliant
thermal shock
resistance (ISO
10545-9): compliant
frost resistance
(ISO 10545-12):
compliant
chemical resistance

(ISO 10545-13):
compliant
staining resistance
(ISO 10545-14):
class 5
slip resistance
(DIN 51130): R12
certifications
Ecolabel

NAT
Alaska

.
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The terraces at various
levels looking out over
Lake Lugano have areas
for sitting and relaxing.
The ceramic surface with
its striking vein effects
and distinctive sheen
blends perfectly into
the surroundings.

The pavings are clad with 60x60 cm square modules in a pale Alaska colour, chosen to create a bright
floor surface while reflecting the hot sunlight during daylight hours.
Inspired by North American slate, the collection creates a sense of continuity between the exterior
horizontal and vertical surfaces. The areas where the ceramic tiles encounter the flowerbeds form
a kind of private courtyard where residents can sit and enjoy the open air. To ensure maximum
transparency and lightness, the parapets are also glazed and the strongly contemporary apartments
open out onto the landscape via large windows or spacious covered loggias in a fascinating interplay
of interior and exterior spaces.

.

Home Toronto, Canada

AN URBAN OASIS

by Katrin Cosseta, Interni

THROUGH HOUSE
project
Dubbeldam
Architecture + Design
www.dubbeldam.ca
photos
Bob Gundu
ceramic surfaces
Casalgrande Padana
www.
casalgrandepadana.it
distributor
Stone Tile International
year of completion
2012

An evening view
of the house
from the garden.
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A RENOVATION PROJECT FOR A SINGLE-FAMILY HOME
IN TORONTO, CANADA BLURS THE DISTINCTION BETWEEN
INTERIOR AND EXTERIOR AND EXTENDS THE LIVING SPACE
INTO THE REAR GARDEN, WHICH HAS THE INTIMACY OF A
SMALL PRIVATE ZEN OASIS
Through House is a bright, modern and open dwelling created by renovating a century-old building
standing on a narrow plot in downtown Toronto. In accordance with the owners’ wishes, the project
created by local practice Dubbeldam Architecture + Design improved the comfort and liveability of
what were previously dark and cramped interiors. The result is an airy 135-square-metre dwelling set
on two levels. The sense of spaciousness is further accentuated by the choice of an open-plan layout
and by features that form a physical and visual connection between the interior of the house and the
intimate rear garden. The built-in furnishings, which blend perfectly with the architecture and serve to
identify the various areas in the absence of a clear separation between rooms, underscore the sense
of linearity and the outward-looking perspective, which is further emphasised by the choice of
materials. The long monolithic structure that incorporates the marble kitchen worktop, the wooden
dining table and the outdoor dining area (covered by a pergola) into a single multifunctional and visual
element is a key design feature. The kitchen worktop in particular appears to extend through the glass
wall and link up with an outdoor barbecue, a counterpart to the indoor fireplace that separates the
kitchen from the living area and is clad with an unusual and visually-striking covering of industrial felt
castoffs. The sense of a seamless connection between the indoor and outdoor areas is further

The living area,
dominated by the
fireplace clad with
industrial felt castoffs
in the foreground.

Above: the dining table
is conceived as a natural
extension of the kitchen
island.
Right and below: the glazed
area that connects the living
space with the outdoor
dining area covered by a
wooden sunshade. The
ceramic floor tiling extends
seamlessly from the interior
to the exterior.
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Architecture
cool grey

spaces
urban residential
applications
interior floors
ceramic surfaces
Casalgrande Padana
porcelain tile
Architecture
Granitogres Line
cool grey 30x60 cm
technical
characteristics
water absorption
(ISO 10545-3): ≤ 0.1%
modulus of rupture
and breaking strength
(ISO 10545-4):
50-60 N/mm2
deep abrasion
resistance
(ISO 10545-6):
unlimited
coefficient of linear
thermal expansion
(ISO 10545-8):
compliant
thermal shock
resistance
(ISO 10545-9):
compliant
frost resistance
(ISO 10545-12):
compliant
chemical resistance
(ISO 10545-13):
compliant
staining resistance
(ISO 10545-14):
no change
slip resistance
(DIN 51130): R9
certifications
LEED, EMAS, NF-Upec

accentuated by the floor-to-ceiling windows and the continuity of the
surface covering materials. The porcelain floor tiles (Casalgrande
Padana, Granitogres line, Architetture series, cool grey, 30x60 cm)
extends seamlessly from the kitchen to the living area and the outdoor
dining room, powerfully emphasising the graphic lines of the grout joints.
Ceramic tiles were also used in the bathrooms and the laundry room.
Sustainability is another cornerstone of the project, combining active
sustainable systems with low-cost passive strategies to maximise energy
savings, namely passive cooling and natural ventilation in the summer
and radiant floor and thermal mass heating in the winter.
The successful interplay of architectural, functional and technical aspects
won the Through House project the honourable mention in the residential
category in the latest edition of the Ceramics of Italy Tile Competition.

The staircase, located between the
entrance and the kitchen, leads to the
upper floor with the bedrooms.
The bath in the main bathroom. Porcelain
tile was also chosen for this room.

cer.market

The presentation
ceremony for the
Confindustria Ceramica
Distributor Award
2015, held last
September during
Cersaie.
From left: Emilio
Mussini (chairman
of promotional
activities and trade
fairs commission
of Confindustria
Ceramica), Simon
Tso, Vittorio
Borelli (chairman
of Confindustria
Ceramica) and Giorgio
Squinzi (CEO Mapei
and former chairman of
Confindustria).
Photo: Vincenzo Conelli.

ITALIAN CERAMICS
SETS TRENDS
IN HONG KONG
by Simona Storchi

SIMON TSO EMPHASISES THE EXCELLENCE OF ITALIAN PRODUCTS
IN TERMS OF DESIGN, TECHNOLOGY AND SUSTAINABILITY
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Winner of the Confindustria Ceramica Distributor Award 2015, Regent Building Materials
Supplies Co. Ltd. was established in 1998 in
Hong Kong and is led by CEO Simon Tso. It is
now the Hong Kong market leader in the distribution and sale of ceramic tiles. With 18 stores
in Hong Kong, Regent Building has a turnover
of 20 million euros, 98% of which is generated
from sales of over 70 brands of ceramic tiles,
porcelain tiles and mosaic tiles. More than 98%
of these products are made in Italy.
“We’ve been opening stores at a rate of almost
one a year, starting out from the first one in the
city of Wan Chai where we now have many outlets and later expanded to other areas in Hong
Kong,” explains Simon Tso. “It’s a market that
we understand very well. Our customers have
sophisticated tastes and appreciate the style

and quality of Italian products. We’ve also been
preparing to expand into other Asian markets,
which differ significantly from that of Hong
Kong. Even customers from Northern and
Southern Asia may show very big differences in
terms of taste and style.”
The clientele of Regent Building consists of
building firms and retail customers who purchase interior and exterior tiles to renovate
residential buildings, offices and shops. “We
supplied tiles for the new Hong Kong airport
designed by Norman Foster, as well as for various projects designed by internationally renowned architects and interior designers. We
also have clients in other areas such as Malaysia
and Singapore.” But what are the key strengths
of the group’s showrooms? “Certainly the fact
that our showrooms focus on first-hand expe-

ITALIAN CERAMIC TILE BRANDS AT
REGENT BUILDING MATERIALS SUPPLIES
- Ceramica Sant’Agostino
- Ceramiche Artistiche LEA
- Coem
- Cooperativa Ceramica D’Imola
- Emilceramica
- La Fabbrica
- Mirage Granito Ceramico
- Sicis

THE BREAKDOWN OF THE REGENT BUILDING
DISTRIBUTION NETWORK
Headquarters Office		
Wanchai (Hong Kong Side)
Kowloon (Kowloon Side)		
					
Yuen Long (New Territories)

400 sqm
9 showrooms (1500 sqm)
7 showrooms in Portland Street
(total surface area 900 sqm)
2 showrooms (200 sqm)

.

rience,” says Simon Tso. “We have mock-ups
of bathrooms and walls featuring our latest
products so that customers can see and touch
these products and judge them according to
the specifications of the area that they intend
to decorate. The aim of our showrooms is to
introduce the latest European lifestyle to Hong
Kong and other Asian countries.”
The factors that contributed to the choice of
Italian tiles include the typical style, history and
quality of these products. “Italian tiles have a
long heritage and are currently considered the
trend setter in the ceramic world. Moreover,
Italian tiles attain high quality standards and
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are backed by various environmental certifications, an increasingly important factor for our
customers.”
Regent Building has been working hard for
the past 17 years to raise the approval level of
Italian products and to import them to Hong
Kong. The construction industry in Hong
Kong continues to boom and many large projects are in progress, such as the railway line
that will connect Hong Kong with China, he
explains. “Floor and wall tiles will be needed
in the new stations under construction. We’re
anticipating double-digit growth in our market
over the next few years.”

cer.market
THE WORLD
CONSTRUCTION
MARKET
by Luca Agolini, Prometeia

DESPITE THE SLOWDOWN IN INVESTMENT GROWTH
FROM 4.7% IN 2014 TO 3.8% IN 2015, ASIA CONFIRMED
ITS STATUS AS THE WORLD’S MOST DYNAMIC MARKET

In 2015 the global construction industry
experienced a slowdown in line with the overall
performance of the world economy. Final
data point to growth in global construction
investments of just above 2%, compared to
3% in 2014, further accentuating the general
trend towards slower growth that was observed
in the previous two years. This result reflected
differences in performance between different
countries and regions. The steady recovery
in advanced economies, particularly the
United States, contrasted with a slowdown in
construction in emerging regions, especially
Latin America and Eastern Europe. As for
individual business segments, a weaker
performance was observed in non-residential
building and civil engineering compared to
relatively strong growth in the residential
segment (3.3% in 2015, up from the previous
year’s 2.6%).
Despite the fall in investment growth rate from
4.7% in 2014 to 3.8% in 2015, Asia confirmed

its status as the world’s most dynamic market.
This slowdown was largely due to the further
decline in the growth rate of the Chinese
market (which has fallen to around 4%, the
weakest at any time in the last two decades),
only partly compensated by the continued
strong growth in construction in India,
Indonesia and Southeast Asian countries.
There were also signs of a slowdown in the
Persian Gulf economies to growth rates of
around 4%, while Eastern Europe and Latin
America saw lower investments than in 2014
(-1.5% and -3.7%, respectively), due to the
crises in the main export markets in the two
regions, Russia and Brazil. In both countries
the economic downturn, the tightening
of credit conditions and public spending
cuts have led to a severe contraction in all
construction segments, particularly civil
engineering which in Brazil has also been
hit by political instability. In contrast with
other emerging areas, investments picked
up in North Africa, with growth in building

.
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WORLD CONSTRUCTION INVESTMENTS
levels and percentage variations
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and infrastructure development in Egypt
compensating for the further slump in the
Libyan market.
Amongst the economically advanced countries,
the US saw the strongest performance with
significant growth in investments, driven by
residential construction growth (+7.9% on
2014). Western Europe saw more moderate
growth (1.1% in total construction, 2% in the
residential segment), although the situation
varied significantly between different countries.
The strong recovery in Spain, Ireland and
the Netherlands was offset by slower growth
in investments in Germany and the UK and a
further slowdown in the French market.
The short-term outlook is positive, with
Prometeia estimating 2.7% growth in global
investments in the construction industry in
2016, an improvement on last year’s figure.
The positive climate appears set to continue in
the United States, especially in the residential
building segment which is expected to expand

Source: Prometeia

at a rate of close to 10%, driven by favourable
conditions for residential demand (rising
income, the formation of new family units, and
recovery of the property market). The outlook
is more moderate in other sectors, especially
non-residential building which is more exposed
to the energy sector crisis and the weakness of
US manufacturing.
The recovery is expected to continue in most
Western European countries. In particular,
the estimates for 2016 indicate an acceleration
in investments in Germany, driven by the
residential and civil engineering segments,
and a slow recovery in the construction
cycle in France, partly thanks to government
policies. On the other hand, there is a high
risk of unfavourable developments in the UK,
especially if the Brexit vote causes the housing
bubble to burst.
Amongst emerging countries, the shortterm prospects remain negative in Latin
America due to the further contraction of the

.
TRENDS IN CONSTRUCTION INVESTMENTS BY AREAS AND COUNTRIES
% share year 2015 + % var. on previous year

SHARE %

(2015)
World total
Western Europe
Central and Eastern Europe
NAFTA countries
- United States
Asia
- China
North Africa and other ME
Gulf countries
Latin America
Rest of the world

19
5
19
14
42
23
1
3
6
5

% VAR.

2014
3.0
1.4
0.6
3.0
3.6
4.7
6.4
-0.4
4.1
-0.3
2.6

2015
2.1
1.1
-1.5
2.4
4.0
3.8
4.0
2.1
3.7
-3.7
0.5

2016
2.7
2.2
-0.2
3.0
3.6
3.9
4.1
3.6
3.8
-2.7
0.9
Source: Prometeia

construction industry in Brazil, where the first
signs of recovery are not expected to be seen
until 2017. Investments are also expected to
remain slightly negative in Eastern Europe
due to the continued recession in the Russian
market and the anticipated slowdown in
public works in central European countries
following the conclusion of the EU structural
funds allocated between 2007 and 2013. In
these latter economies, however, conditions
remain favourable for a continued recovery in
residential building.
The estimates for 2016 confirm the anticipated
expansion in other emerging areas. In the
Gulf region, the slowdown in the construction
industry in Saudi Arabia is likely to be more
than compensated by the improvement
expected in the Iranian market following the
lifting of international sanctions. Provided

there are no further geopolitical shocks, North
Africa appears likely to experience strong
growth rates throughout the region with the
exception of Libya, which is again expected to
remain in negative territory.
Investment growth in Asia will continue
to be driven by the Indian residential and
infrastructure markets, as well as the continued
strong expansion in Southeast Asian countries.
China is showing more moderate growth than
in the past, although the country remains the
largest single global construction market with
a share of close to 25%. Despite the signs of
recovery in the housing market as a result of
measures to boost the sector, a return to strong
residential building growth does not appear to
be on the cards, particularly given the need to
sell off the large stock of unsold housing.

cer.market
CERAMICS
AS OPPORTUNITY
The construction industry is going
through a period of gradual transition
in which quantity must be replaced by
quality, new build by renovation and urban
regeneration, and low-efficiency buildings
by structures capable of producing more
energy than they consume. National and
EU laws, regulatory instruments, subsidies
and incentives are all designed with these
goals in mind. A less empirical approach
is required in which calculations are
performed and performance characteristics
evaluated to establish design guidelines
and parameters that would have been
simply unthinkable just a few decades ago.
And as new knowledge accumulates, so
too new professional figures are emerging.

Achieving goals requires an interdisciplinary
approach that brings together different
skills, where engineering (in its broadest
sense) appears to leave less and less
room for architectural creativity. This is
especially true when architects relinquish
their role and fail to explore the new tools
(new technologies, new materials, new
construction techniques) that are essential
for achieving their goals, restoring value
to a creative figure that otherwise risks
becoming marginalised.
As Sicilian writer Leonardo Sciascia wrote
in A simple story: “Italian is not Italian: it is
a tool for reasoning”. The same applies to
architecture.
We can give some useful examples of this

by Alfredo Zappa
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THE QUALITY OF CERAMIC PRODUCTS COUPLED WITH THE
CREATIVITY OF THEIR DESIGN MAKES FOR INNOVATION AND
HIGH PERFORMANCE IN BUILDING RENOVATION PROJECTS

in relation to the use of ceramic products
and systems in remodelling and energy
retrofitting projects on existing buildings.
As we all know, the range of offerings is
so enormous and varied in terms of both
products and installation technologies
that there is often a tendency to proceed
automatically, thereby failing to make the
most of some extraordinary opportunities.
In the field of building envelopes, the
most widely adopted solutions (including
traditional cementitious adhesive systems,
dry ventilated façades mounted on
metallic substructures, and insulating
layers coupled with an external skin of
porcelain panels) might seem to have
exhausted their potential for creativity
and experimentation in energy recovery
interventions, but this is a false impression.
For example, far too little is still being
done to fully exploit the opportunities
offered by ceramic panels according to
the orientation of the building. Everyone
knows that colour has a big impact on the
absorption of sunlight and consequently
on the thermal loads placed on building

envelopes. Considering the two extremes,
the temperature differences between a
white and a black façade on a summer
day may reach many tens of degrees, and
this has a big impact in terms of energy
efficiency. With the advent of modern
ceramic panels, we can choose products
made of the same materials and with
identical morphological and performance
characteristics while differentiating the
colours of the façades according to their
orientations and irradiance calculations,
bringing good results in terms of both
performance and composition. At the
same time we can exploit their different
degrees of reflectance by choosing from
an enormous range of matt, glossy, glazed
and metallic surfaces. Not to mention the
latest nanometric finishes with self-cleaning
characteristics capable of eliminating the
main atmospheric pollutants in the urban
environment.
Another way of improving passive gain is to
use ceramic panels of different thicknesses.
In practice, by choosing panels of thicknesses
ranging from ultra-thin 3 mm to extra-thick

20 mm, we can create claddings with various
degrees of thermal inertia. At the same time,
we can model the thermal inertia of a building
envelope according to the orientation of
the individual façades without altering their
technological characteristics or external
appearance. At the other extreme, thanks
to the considerable experience acquired in
the field of dry installation techniques, we
can develop systems that enable ceramic
surfaces to be juxtaposed with other materials
such as aluminium panels, transparent or
multicoloured glass sheets and even wooden
slats, enabling the most sensitive architects
to combine the work of architectural
composition with the goal of improving the
thermal efficiency of the façade.
Another area where there is still room for
exploration is that of adaptive envelopes, in
other words building envelopes those that
are capable of altering their morphological
and performance characteristics according
to surrounding conditions thanks to a
building automation system. Werner Sobek,
head of ILEK (Lightweight Structures and
Conceptual Design) at the University of
Stuttgart, has made considerable progress
in this field based on the use of lightweight
materials. But at a more practical level
we can easily imagine using portions
of dry-set ceramic façade composed of
differentcoloured elements placed back to
back and capable of rotating horizontally
or vertically to expose the most suitably
coloured surface to solar irradiation
according to the environmental conditions.
In the most extreme situation, this would

result in a south-facing façade that is black in
winter when passive thermal gain is a benefit
and white in summer to reduce overheating.
Ceramic materials offer similar opportunities
not just for external cladding but also for
interiors. This solution enables the energy
efficiency of historic building envelopes to
be improved while maintaining the aesthetic
qualities of the façade by applying layers of
insulating and finishing materials onto the
inward facing side. This brings advantages
in terms of remodelling of the interior
spaces thanks to the enormous range of
sizes and surface finishes of ceramic panels
(from plain colours to marble, from wood
to trowelled plaster effects), as well as the
extremely high strength and resistance of the
surface (thereby protecting the underlying
insulating layers), and durability and ease of
cleaning and maintenance. A further benefit
derives from the above-mentioned difference
in thicknesses of the panels, which allows the
mass of the cladding and consequently the
thermal inertia of the layers to be varied so
as to improve the performance of the entire
envelope.
In short, if used effectively and with
an original approach, the quality and
characteristics of the ceramic materials can
in many cases not only help improve the
performance of an individual project but
also contribute to the emergence of a new
architectural language capable of reconciling
form with content. It is worth remembering
the astute comment made many years ago by
the great Cedric Price: “Technology is the
answer, but what was the question?”
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TRENDS BRICK FACADES

The project recalls the look of the
walls in open brickwork typical of
manufacturer
a number of cities worldwide, with
Ceramica Rondine
a hand-crafted feel that reflects the
industrial development of cities
type glazed porcelain floor
such as London, New York and
and wall tiles
Bristol.
articles/colours
The cosmopolitan air of Bristol is
Bristol: Rust, Cream, Red,
reflected in the brand-new surface,
Umber, Dark
inspired by the typical brick facades
New York: White, Almond,
found there.
Grey, Black
Tribeca: sand, white, old
The vintage reflections take
red, mud, multicolor and grey
possession of the walls, filling
the home with a sophisticated
size 6x25 cm
new mood enhanced with retro
details, reproducing the effect of
web www.ceramicarondine.it
hollow ceiling tiles and small brick
surfaces.
London is a tile ready to enliven the floors and walls of the
home with an original urban, metropolitan allure. The appeal
of traditional craftsmanship techniques, with the imperfections
in the glazes reflected in a porcelain stoneware with a genuine
character, is obtained using leading-edge ceramic technologies.
New York collection takes a trip through the colours of a
metropolis that is an icon of industrial chic. Classic colours
make for a fresh, stylishly contemporary look, thanks to a
ceramic surface that renders a chalky, matt effect able to
emulate the elegant facades of Brooklyn Heights, or one of the
classiest brownstone neighbourhoods of the Upper East Side.
Tribeca pays homage to one of the liveliest, most exclusive
neighbourhoods in the Big Apple. Today Tribeca is an “in”
residential area, given a genuine air thanks to the cobbled
streets and industrial-style loft apartments. The facades are
the same ones you’ll find in the new collection by Ceramica
Rondine.
BRICK GENERATION

Brique, the new project from
Unica unveiled at the last Cersaie,
manufacturer
was developed as part of the
Target Group
brand’s longstanding commitment
to experimentation and research.
type
In keeping with a highly personal
glazed porcelain floor tiles
approach combining modern
colours
technology and craftsmanship,
Blue, Green, Pink
Brique revisits the traditional wall
Day, Night, Metal
brick in a bold, contemporary
vision in which minimalism and
size 6.5x20 cm
monochrome are replaced by
web www.target-group.net
decoration and an explosion of
colour.
The use of reactive glazes produces an iridescent effect that
extends through the ceramic body, creating a sense of depth
by playing with light and enhancing the colour tones and
shades.
The exclusive production process based on an
uncontrollable reaction between the raw materials lends
uniqueness to each individual module, giving these
industrially-made products an irregular, varied look that is
more reminiscent of a manual, artisanal technique.
Produced in porcelain, Brique comes in nine colour versions
divided up into the three tonal ranges of blue, green and
pink.
Alongside these nine colours, the range also includes three
neutral tones (one light, one dark and one metallised)
making a total of twelve items, all produced in a single
6.5x20 cm size.
The various versions can be used individually or in
combination, allowing for unlimited solutions and giving
designers the maximum scope for creativity.
BRIQUE

cer.interview

Guest Setsu and Shinobu Ito

TECHNO-NATURE
JAPANESE DESIGNERS SETSU AND SHINOBU ITO, WHO WORK
TOGETHER IN MILAN, FOLLOW A DESIGN APPROACH BASED ON
THE RELATIONSHIP BETWEEN HUMAN BEINGS, NATURE AND
TECHNOLOGY AND SHARE A FASCINATION WITH ITALIAN DESIGN

by Alessandra Coppa
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Rather than designing objects with mere aesthetic and functional
“value,
we focus on the act that takes place around these objects.
We explore the links between individuals and society, the interaction
between user and object, between user and environment

”

Japanese designers Setsu and Shinobu Ito are one
of the most interesting couples in the world of contemporary design. Sharing a fascination with Italy,
after training in Japan they moved to Milan where
they have lived and worked together since 1997.
Both are prevalently product designers but they
also work in the fields of interior and exhibit design
and small-scale architecture.
Devoting equal attention to technology and nature,
right from the start of their careers they were able
to establish a deep connection between humans
and the space that surrounds them through the objects, packaging and furnishings that they design.
Their design philosophy is centred on the user-object-environment interaction and the dynamism of
transformations in time and space. The concepts of
change, movement and rhythm incorporated into
their projects create tactile sensations, gestures and
emotions.
Nature and relationships are frequently recurring
concepts. The constantly-changing relationships
between objects and people provide the inspiration
behind the concept of “action design”. Setsu and
Shinobu Ito adopt an anthropological approach to
design based on sensations of calm and flexibility
of change.
This means that objects themselves – and likewise
the subject – are not the main target of their investigations. What is most important to them is the relationship with situations, the way in which things

are used in different circumstances and over time.
“We want to formulate new concepts that are more
closely in contact with our deepest identity and reflect each individual’s inner nature. Rather than designing objects with mere aesthetic and functional
value, we focus on the act that takes place around
these objects. We explore interpersonal relationships, the links between individuals and society, the
interaction between user and object, between user
and environment.”
How did you reach this equilibrium in the way
you design and work together? Did you find it
difficult to reconcile Japanese and Italian design
culture?
Your teachers have included Alessandro Mendini
and Angelo Mangiarotti…
Setsu: I was born in southern Japan, but from 1968
to 1970 while I was still a child my father – who is a
sculptor – spent a lot of time in Carrara and Rome
to study marble and sculpting techniques. After
I had graduated in design and architecture from
the university of Tsukuba, it was he who advised
me to come to Italy – a country that was a legend
for us young Japanese designers, with the likes of
Scarpa, Albini, Ponti, Castiglioni, Magistretti and
then the revolution of Sottsass and Mendini. I was
lucky because for six years I was able to work in
the studios of two great designers: first Alessandro
Mendini and then Angelo Mangiarotti.

Setsu e Shinobu Ito, born and educated in Japan, have lived and worked
together in Milan since 1997. Setsu Ito was born in 1964 in Yamaguchi
in southern Japan and graduated in design and architecture from the
University of Tsukuba. He moved to Milan in 1989 and for six years gained
work experience at the practices of Alessandro Mendini and Angelo
Mangiarotti.
Shinobu Ito was born in 1966 in Tokyo and graduated in Textile Design
at Tama Art University where she explored the structural and threedimensional aspects of fabrics. From 1988 to 1995 she worked with a
creative team at the R&D centre of multinational CBS-Sony. In 1995 they
opened their own design studio as consultants for major international
companies and won awards including The Young & Design Award 1999
(Italy), The Good Design Award 2001 (Japan), The Toyama Product Design
Award 2001 (Japan), ADI Design Index 2001, 2005 (Italy) and Compasso
d’Oro Award 2011 (Italy). Some of their projects feature in the permanent
collections at the Triennale Design Museum in Milan and Die Neun
Sammlung International Design Museum in Munich.
Stardust, vase with irregular faces, 2007

To me these seem to be two fundamental but contrasting experiences: on the one hand colour and
postmodern design and on the other the close relationships between materials and structures.
Setsu: Mendini’s complex projects are at once shocking
and profoundly consistent. Under Mangiarotti, on the
other hand, I learned devotion to materials, rigour,
measure and calculation.
When I left university in Japan I was fascinated by Italian
media and movements, especially the Alchimia group
with Ettore Sottsass. It was another world, outside our
conceptual framework, but I was deeply curious about
what was going on. I wanted to gain international
experience, I didn’t want to stay in Japan. After arriving
in Italy in 1989 I had a wonderful work experience at
Alchimia. My friendship with Mendini has been very
stimulating and still continues today. I find that Mendini
has both kindness and depth. Immediately after that I
worked with Mangiarotti, who is totally different as a
teacher. These opposing visions were fundamental for
me to find my way as a designer.

Carpet of stone
Three-dimensional carpet made of white Carrara marble with
a digitally printed image representing bubbles of seawater,
Marmomacc 2015

Shinobu, you arrived later. In Japan you developed a
special sensibility for fabrics…
Shinobu: I was born in Tokyo and graduated in Textile
Design at Tama Art University where I explored the
structural and three-dimensional aspects of fabrics.
From 1988 to 1995 I worked at the Sony Creative Product
R&D centre where the Playstation was developed, then
in 1996 I came to Italy to attend Domus Academy. I
wanted to experience different worlds and get to know
Italian design, which seemed to me to be fresher and less

Time and Motion
Installation that rotates by 180° to change
the emotional experience, VITRA

ILY_I
Rechargeable
batterypowered
interactive
armchair that
can be moved
in various
directions
using controls
located on
the armrest,
produced by
Aisin, Toyota
group (photo:
Daisuke Ohki)

OPS_sofa
Corian sofa, 2006

.
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We believe that design should adopt an
“approach
to technology that is as “natural” as
possible, in other words it should not be seen
predictable. Setsu was a tutor at Domus Academy
and it was there that we met. We got married and
now work together. Angelo Mangiarotti was our
best man.
In the introduction to a book on your work
(V. Briatore, Setsu e Shinobu Ito, east-west
designer, Logos, 2008), Angelo Mangiarotti
writes: “The difference between my generation
and his (referring to Setsu) is that I start out
from the material, he from the idea. I begin with
cardboard and stone and try to discover its
strengths, weaknesses, costs and limitations. In
the end he tired of it… Perhaps it’s better that
way, because someone who only knows ceramic
in great depth ends up doing nothing else.”
So ceramic is a kind of metaphor for the oriental
vision of design, closer to thought than matter…
Setsu: I tried to explore the purity of design in
terms of materials and form, an endeavour in
which Mangiarotti played a vital role. I believe that
Mangiarotti’s vision of architecture and design is
very close to Japanese culture. In Mangiarotti’s
view, a project consisted of essential elements such
as the column-beam combination, which is very
similar to the oriental vision of structure. He had
a strong affinity to Japan because our culture is
closely linked to natural materials such as ceramic
and wood. There were 15 Japanese designers at his
practice and he made more than 50 trips to Japan.
We continued to see him even after leaving his firm.
Despite all the years you have been in Italy, your
way of working always displays two aspects of
Japanese culture: nature and above all the “relationship” between things. Every object seems
to find its raison d’être solely in relation to other
things and in its use by people. Yours are objects
with unstable, open forms which strive for completeness and can only exist if they are used.

”

Shinobu: Yes, I think that’s true. Our approach to
design can be defined as “naturalistic” in the sense
that a designer feels immersed in nature like a small
figure; we humans are ourselves part of Nature. So
when we create something, these objects must be
part of everything, of the environment. Nothing
is an end in itself. However, an object must relate
to the environment in a nonaggressive way. Our
projects are informed by a desire to experience the
tactility and scent of nature. In Japan we believe
that every natural material has a god and a soul.
In ancient Japan, things were created in harmony
rather than in conflict with nature. Today we want
to review man’s relationship with nature. We want
to get closer to nature, to feel and touch it through
objects, furniture and spaces created with natural
and sustainable materials.
How do you succeed in reconciling this “natural
culture” of objects with technology?
Setsu: In the last twenty years Japan has been a
leader in technology and we have seen an excessive
use of technology in design. We’re stressed out by
technology.
However, we believe that design should adopt
an approach to technology that is as “natural” as
possible, in other words it should not be seen.
For the Toyota group company Aisin we developed
a seemingly elementary sofa, aimed in particular
at elderly and disabled users, that has sensors to
enable it to perform specific functions and to
interact with the home automation system. It is
natural and instinctive to operate. We believe that
the future of robotics lies not in strange humanoids
but in a comfortable chair with incorporated
video camera for talking on the phone and for
controlling the home. For the same group we
have also designed smart furniture and a bed with
sensors that respond to the body’s movement but
do not look high tech.

Toki Table
Glass table, Fiam, 2003

Carpa
Horn created for the
exhibition “D’Annunzio e
i Giardini di Pan”,
Vittoriale degli Italiani,
2015 (Italcementi with
DG mosaic cladding)
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Architecture Courmayeur (AO), Italy

STAIRWAY TO HEAVEN
by Mariano Amato

SKYWAY MONTE BIANCO
project
Carlo Cillara Rossi
www.studioprogetti.net
ceramic surfaces
Cotto d’Este
www.cottodeste.it
photos
Daniele Domenicali
www.danieledomenicali.com
year of completion
2015

61

THE NEW MONT BLANC CABLE CAR COMPLEX
WAS A MAJOR TECHNOLOGICAL AND ARCHITECTURAL
UNDERTAKING IN WHICH 14 MM. EXTRA-THICK
PORCELAIN TILES PLAYED AN IMPORTANT ROLE

“With a word she can get what she came for… and she’s buying a stairway to heaven” were the
legendary words sung by Robert Plant to the notes of the equally famous guitar arpeggio played by
Jimmy Page. The protagonist was a mystical woman who had nothing to do with technology. And yet
it was technology coupled with an audacious vision that created Mont Blanc’s “Stairway to Heaven”,
otherwise known as the Skyway, which ascends from Courmayeur up to an altitude of 3,466 metres
in a natural paradise that was once accessible only to those who earned it with hard work and
dedication.
Suffice it to think that Jean-Laurent Jordaney and Jacques Balmat, the first explorers to conquer Mont
Blanc back in 1786, spent two years in the attempt. Although the Skyway stops short of the summit
(going that far would be a sacrilege), it takes visitors less than twenty minutes to reach one of the
world’s most breathtaking landscapes, cocooned inside a futuristic heated and panoramic cabin which
revolves during the climb to enable all occupants to enjoy the natural scenery.
Lovers of the “magic mountain” can admire the romantic black and white photos published on the website
montebianco.com. But even for those who are less passionate about the mountains, these images
demonstrate how modern technology can make these places accessible to everyone and how important it
is to respect them and appreciate the ethical and physical constraints behind these endeavours.

Facing page: the Skyway’s
monumental base station is
located in Courmayeur at an
altitude of 1300 metres.
Below: The large windows of
the Punta Helbronner station
offer stunning views of the
Alpine landscape.

The ticket offices at the base
station and (below) the arrival
platform at the Pavillon
du Mont Fréty. Both floor
coverings consist of
extra-thick (14 mm.)
porcelain tiles.

Buxy Flammé
cendre

spaces
public areas
applications
interior floors
ceramic surfaces
Cotto d’Este
porcelain tile
Buxy Flammé
Cendre Nat. Rett.
Multisizes / th. 14 mm
technical
characteristics
water absorption
(ISO 10545-3): ≤0.05%
modulus of rupture
and breaking strength
(ISO 10545-4):
>510 Kg/cm2
>50 N/mm2
deep abrasion
resistance
(ISO 10545-6):
≤ 134 mm3
thermal shock
resistance
(ISO 10545-9):
compliant
frost resistance
(ISO 10545-12):
compliant
chemical resistance
(ISO 10545-13):
ULA-UHA6
staining resistance
(ISO 10545-14): class 5
slip resistance
(DIN 51130): R12
(DIN 5107): C (A+B+C)
certifications
LEED, EMAS, ISO
14001, NF-Upec

The designer of the new complex, Genoese architect Carlo Cillara Rossi – a ski instructor and
keen climber – has embraced these values with the declared intention “not to limit ourselves to
the technical aspect of the work, but to nurture a cultural appreciation of the mountains through
environmentally sustainable infrastructure”.
The complex consists of two cable car sections and three stations with distinctive architectural forms
and functions. The base station (at an altitude of 1300 metres) is the monumental Pontal d’Entrèves,
where the car parks, offices, ticket offices, bar, infirmary and technical rooms are located.
The midway station, the Pavillon du Mont Fréty at an elevation of 2173 metres, hosts two restaurants,
a bar, a function room, a small shopping centre and a winery. Outside there is a high-altitude botanical
garden. And finally the Punta Helbronner terminus stands at an altitude of 3466 metres, hosting an
exhibition of rock crystals, a restaurant, a bar, multimedia information points and above all a circular
panoramic terrace offering a 360° view of the legendary 4,000 metre summits of the Western Alps:
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The Punta Helbronner
terminus. Left, the
panoramic terrace.
Below, view of the interiors
with the 14 mm extra-thick
porcelain floor tiles.

Mont Blanc, Monte Rosa, Matterhorn, Gran Paradiso and Grand Combin.
Naturally, the architect devoted the utmost attention to the choice of construction materials.
Concrete was used for the foundations and steel for the superstructures, consisting largely of latticework of
astonishing lightness and visual impact.
High-performance glass was also adopted extensively for the large glazed surfaces. But another important
decision concerned the choice of floor coverings in all three Skyway stations (more than 4,500 square metres
of communal, transit and service spaces), the architect opting for extra-thick 14 mm porcelain tiles from the
Buxy Flammé Cendre collection produced by Cotto d’Este.
Installed in a mixture of various sizes, the tiles were selected not just for their exceptional resistance to foot
traffic, wear and surface stresses typical of these kinds of applications, but also for their frost resistance,
slip resistance and ease of cleaning. At the same time their exceptional aesthetic qualities made a big
contribution to the appeal of this unique project.

.

Architecture Sistiana (Trieste), Italy

A DISUSED QUARRY HAS BEEN CONVERTED INTO A HIGHLY
ECO-SUSTAINABLE TOURIST AND RESIDENTIAL COMPLEX

THE VILLAGE
WITHOUT A PAST
by Santino Limonta

Portopiccolo, a village without a past clinging to the white cliffs of the bay of Sistiana, was
built as part of a territorial redevelopment plan drawn up by architect Francesco Luparelli
in collaboration with engineer Mauro Latino. The project, which involved redeveloping an
Aurisina limestone and marble quarry that had been abandoned in the 1970s, took about
twenty years to complete after overcoming opposition and a series of delays. In the preexecutive phase, the 35-hectare area was remodelled to reduce the slope of the high,
almost vertical walls. Tunnels were dug into the rock to create an underground car park
and road system to enable the village to be kept free from traffic. The housing consists of
465 residential units arranged in the form of an amphitheatre sloping down towards the
sea. The buildings facing onto the harbour stand out for their red tiled roofs and the typical
colours of old fishing villages, while those located higher up the hillside feature large
terraces, spots of green and exposed stone. Glass and steel have been used extensively in
combination with wood and local materials to create a warmer overall feel.

PORTOPICCOLO
TOURIST AND
RESIDENTIAL
COMPLEX
project
Francesco Luparelli
Mauro Latino
interior design
Lazzarini & Pickering
ceramic surfaces
Florim
www.florim.it
year of completion
2016
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The Aurisina limestone and the sandstone originating from the quarry were reused to build the
retaining walls, to prepare concrete and to clad the exterior facades. The tourist services offered by
Portopiccolo are based on the “albergo diffuso” or “scattered hotel” model and integrate with the
high-level residential housing. The Marina itself was built by digging out the old quarry yard to a
depth of six metres and knocking down the wall that separated it from the sea. The result is a 30,000
square metre harbour complete with ancillary services which offers 121 berths for yachts up to 24
metres in length. The village’s exclusive, international appeal is further enhanced by the presence of
Falisia Resort & Spa The Luxury Collection, a prestigious five-star hotel run by Rilke (the company
responsible for promoting and marketing the village) in partnership with The Luxury Collection brand
of the US group Starwood Hotels & Resorts Worldwide. The Falisia is located on the beachfront right
in the centre of the village. Its 65 rooms with Habsburg-style four-poster beds were designed by
Lazzarini & Pickering and are inspired by the interiors of cruise ships from the early decades of the
twentieth century. Facilities available to guests include the Cliff and Slim restaurants serving gourmet

The panoramic view on the
previous page shows the
structure of the Portopiccolo
project designed from
scratch.
Above, the infinity pool
looking out over the sea.
Below, two of the many
shops with a contemporary
design.

One general characteristic of
the project is the high quality
of the materials used.
Above, wet areas in the
Falisia Resort & Spa. Below,
a Classic Double room
(left) and ensuite bathroom
(right).

Industrial
Taupe

Pietre2
Fiora

Stones&More
Pece

Styletech
Woodstyle

Walks
gray mosaic

spaces
public hospitality and
healthcare facilities

bathrooms):
• CASA DOLCE CASA
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- Industrial Taupe

Spa:
• CASA DOLCE CASA
Stones&More Pece

applications
interior walls and floors
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Optician:
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- Styletech Woodstyle

certifications
Ecolabel, LEED, EMAS

ceramic surfaces
Hotel (rooms +
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and spa cuisine, the La Piazzetta lounge bar, the Business Center with meeting rooms, an infinity pool and
a private beach in the exclusive Beach Club. There is also a Fitness & Wellness area featuring a gym, sauna,
hammam, jacuzzi, emotional showers, ice-cold waterfalls and a relaxation area with dedicated tea corner. The
intimate and sophisticated atmosphere of the venue is enhanced by the architectural plays of light, colours
and materials, including the large-format porcelain tiles from the Stones&More Pietre/2 collection from Casa
Dolce Casa (Florim) chosen for the floors and walls. Facilities soon to be opened at the time of writing include
the Medical Spa with aesthetic medicine treatments, the 3,000 square metre sea-view Beauty SPA, and the
Congress Centre with modular rooms for meetings and events. Portopiccolo is an eco-sustainable village
with zero atmospheric emissions which instead uses renewable energy such as the sun and sea currents. All
buildings are Class A and A+ and feature geothermal air conditioning systems.

Above, the relaxation area
(left) and the sauna with
glass walls in the Fitness
& Wellness Centre of the
Falisia Resort & Spa (right).
Below, the wellness
area (left) and a private
underground garage (right).

cer. trend
VIRTUALSTYLE: THE SPA
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Vignoni
washbasin 100

Havana
Old Mix

Sands Experience
Flax Onda

Syncro
Grey

Century

porcelain tile
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grey
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full-body
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Architecture Fagagna (Udine), Italy

A RESORT IN
HARMONY
WITH NATURE

VILLAVERDE
HOTEL & RESORT
project
Princic & Partners
www.princicand
partners.com
ceramic surfaces
Atlas Concorde
www.atlasconcorde.com
Ceramica Vogue
www.ceramicavogue.it
year of completion
2015

by Santino Limonta

Golf clubs normally offer sports facilities and a clubhouse where members can relax and dine,
but almost never a hotel. Now, however, this well-established format has been revolutionised
by Gabriele Lualdi, who was appointed Chairman of Golf Club Udine in 2013. The 18 holes are
harmoniously integrated into an 85 hectare golf course surrounded by oak and beech trees in
the moraine hills of Fagagna, north-eastern Italy. So – Lualdi thought – why not create a facility
where guests could practise their favourite sport while enjoying all the services of a resort,
spa and medical centre? It would also be the perfect way to promote the Fagagna golf course,
renowned as one of the best appointed in southern Europe. The result is the Villaverde Hotel &
Resort, a 4-star Superior hotel that blends perfectly into the karst landscape. The resort has a
total floor space of eight thousand square metres on four levels and is just a short drive off the
main SP 116 road running between Fagagna and San Daniele. The large multifunctional lobby
houses the reception along with waiting and relaxation areas, a restaurant and a lounge bar.
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THE CHARACTERISTICS OF THE LOCAL LANDSCAPE HAVE
INSPIRED THE DESIGN OF THE VILLAVERDE HOTEL &
RESORT WELLNESS SPA & GOLF IN FAGAGNA
The large windows look out onto the lawn in front of the resort, and from there offer
uninterrupted views over the golf course to the Julian Alps in the distance. Visitors are
immediately struck by the astonishing black and white patterns on the ceiling, a 1,800 square
metre artwork created by Giorgio Celiberti. An opening in the floor reveals a cantilevered
staircase that leads down into the void below, a kind of fault line marked by strange glowing
circles produced by a sequence of red cylinders. The stairs extend through the lower levels and
come to an end twelve metres below in the Spa. Level -1 accommodates 34 guest rooms and
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Above, the staircase and
a corridor (left) and the
Aesthetic Medicine Centre
waiting room (right).
Below, the lobby Lounge Bar
(left) and Reception (right).
Marvel Pro
Statuario Select

Trasparenze
Mandarino Bisello

Marvel
Noir Saint Laurent

BP Bump
Cobalto

spaces
public hospitality
facilities

Vogue Pool Bump
BP Cobalto
10x20 cm

applications
interior walls and floors,
exterior façade

technical
characteristics
water absorption
(ISO 10545-3):
0.1% (Marvel Pro)
1.5% (Trasparenze)
modulus of rupture
and breaking strength
(ISO 10545-4):
≥ 40 N/mm2
deep abrasion
resistance
(ISO 10545-6):
≤ 150 mm3 (Marvel Pro)
coefficient of linear
thermal expansion
(ISO 10545-8):

ceramic surfaces
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porcelain tile
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30x60 cm
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10x20 cm

compliant
thermal shock
resistance (ISO
10545-9): compliant
frost resistance
(ISO 10545-12):
compliant
chemical resistance
(ISO 10545-13): ULA
staining resistance
(ISO 10545-14):
compliant
slip resistance
(DIN 51130): R9
certifications
LEED
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suites bathed in light from a glazed wall, while the two lower levels house the areas devoted to physical and mental
well-being. The Wellness Centre has seven treatment cubicles, two floating rooms, a two-lane 25-metre indoor pool,
an outdoor pool, a whirlpool bath, a Turkish bath, a salt room, a Finnish sauna, an ice cascade and an emotional
shower. The Medical Centre is equipped with rooms for minor surgery and general medical services as well as a fullyequipped gym with Technogym machines. The Villaverde Hotel is based on an industrial type structure with exposed
beams. The grassed roof curves vertically and lengthwise, following the soft lines of the dunes that stand in front of
the hotel. Key technological features include the geothermal air conditioning, the high-efficiency LED lighting and the
photovoltaic system integrated into the ceiling beams in the car park. Architect Alessio Princic discussed some general
aspects of the project. The resort pays tribute to the unique features of the Friuli region, he explained. The furnishings
were supplied by leading local businesses, while local craftsmen, blacksmiths, carpenters and glassmakers were all
engaged in the construction work. The colours are those of the Friuli countryside, mixed and recomposed in the studio.
The materials, installation methods and colours were all studied and tested in detail. Some were invented by Princic
himself, such as the zigzag-shaped electric blue tiles specially designed to improve the acoustics of the Meeting Room,
while others perform a different function from the one for which they were originally intended. The Villaverde Resort is
also a showcase for Italian ceramics, which were supplied by several different companies. One was Atlas Concorde with
Marvel PRO marble-effect porcelain tiles, chosen in the colour Statuario Select for the bathrooms and Noir St Laurent
for the Reception, Lounge Bar and exterior façades. Another was Ceramica Vogue with the TR Trasparenze Bisello
collection in colour Mandarino for the walls of the lower-floor corridors and the BP Bump trim, Cobalto colour (Vogue
Pool collection), used as pool edge in the indoor and outdoor pools.
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Architecture Copparo (Ferrara), Italy

A HIGH-QUALITY
PUBLIC WORK

by Virginio Briatore, Interni

Some of the most successful public works are to be found in small-town contexts, in projects carried
through with meticulous care and attention to detail by provincial architects and local administrations.
One such case is the new Cemetery Complex built in Copparo, a town in the northern Italian province
of Ferrara, by architect Mauro Crepaldi from Patrimonio Copparo, a limited liability company whose
sole shareholder is the town council. The company is responsible for managing municipal assets,
running local public services, and maintaining, designing and building public works. The design
process began in 2010 when the provincial government approved the construction of a crematorium
inside an area owned by the municipality of Copparo which was earmarked for an urban park
extending from the edge of the old town centre as far as the cemetery.
Construction began in the autumn of 2013 and was completed in just over a year to a total cost of
1.9 million euros, covered by a loan granted by Cassa Depositi e Prestiti to Patrimonio Copparo.
What is most striking about the project is its overall impact: the dialogue between past and present,
as evidenced by the strict, clean lines of the new building that contrast with the more complex profile

CEMETERY COMPLEX
project
Mauro Crepaldi
Patrimonio Copparo Srl
www.patrimoniocopparo.it
ceramic surfaces
Edilcuoghi
www.edilcuoghi.it
construction firm
Lilli Systems
www.lillisystems.com
year of completion
2015
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THE NEW CEMETERY COMPLEX IN COPPARO (FERRARA)
DESIGNED BY MAURO CREPALDI IS A HIGH-QUALITY PUBLIC WORK
IN TERMS OF BOTH CONCEPT AND EXECUTION

of the old cemetery; the spaciousness of the park that welcomes the deceased on their final journey
amid the powerful and meditative presence of nature; and the elegant sobriety of the interiors.
Perhaps mindful of other highly evocative cemetery projects, most notably the Brion Tomb designed
by Carlo Scarpa, Mauro Crepaldi made clear his “intention of building a pure, neutral volume that
would not look like a church or other place of worship”.
The intelligent and harmonious project succeeded in integrating the complex crematorium into the
cemetery, which in turn is connected to the urban fabric by means of a public park. It succeeded
thanks to a radical choice of a compact, slender and slightly raised architectural volume that
incorporates all the services, and a grassy dune connected to the park which serves to lighten up the
building’s structure.
The building consists of three main elements: the grassy dune, supported by a reinforced concrete
wall; a single-floor strip intended for service activities located behind the retaining wall in front of the
cemetery; and a single-material box-like volume with a raised, almost suspended appearance that

The project is integrated into
the environment by means
of a grassy dune connected
with the park and an
elevated box-like structure
that houses all the service
activities.
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spaces
urban design
applications
exterior façade
ceramic surfaces
Edilcuoghi
porcelain tile
Mud Colorboard
size 100x300
thickness: 3.5 mm
technical
characteristics
water absorption
(ISO 10545-3):
≤ 0.2%
modulus of rupture
and breaking strength
(ISO 10545-4):
≥ 50/N mm2
deep abrasion
resistance
(ISO 10545-6):
≤ 135 mm3
thermal shock
resistance (ISO
10545-9): compliant
frost resistance
(ISO 10545-12):
compliant
chemical resistance
(ISO 10545-13):
UA, UHA, ULA
staining resistance

(ISO 10545-14):
min. class 2
slip resistance
(DIN 51130): R9
certifications
LEED

The Cemetery Services
Centre dialogues with a
semi-empty natural space
that extends into the urban
fabric as far as the edge of
the old town centre.

Mud
dark grey

Mud
beige

Mud
rey

Mud
light beige

.
houses the furnaces, the offices, the Cremation Hall and the Farewell Hall.
Consisting of just three materials, concrete, glass and ceramic, this contemporary project stands in contrast
to the traditional cemetery, creating a connection between the living and the dead, between the town and
the graveyard. It is set in a peaceful park designed for use by the community and is inspired by a Northern
European model of a place for sitting and contemplating.
The 3.5 mm thick Mud series large-format porcelain tiles from Edilcuoghi were used to create a lightweight
envelope with a sober, minimalist appearance. The large-format panels used on the façade create vertical
bands of colour that dialogue with the large full-height glazing through which the Farewell Hall offers a
glimpse of the sky.
The Cemetery Complex is reached via a characteristic tree-lined avenue extending from the parking lot,
allowing mourners to slowly walk through the grounds and prepare to bid their loved-ones a final farewell.
Inside the well-furnished, comfortable rooms, a sensation of peace and serenity reigns.
At the heart of the structure is an open green space, the Garden of Remembrance, where visitors can sit in
thought and contemplation.
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The interior design is sober
but not dark or gloomy. The
natural light, artificial lighting
and furnishings combine to
create a serene, calm and
comforting atmosphere.
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